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Proposal Report 

Introduction 

Our group, the Fire Extinguishers, is a small branch under the National Fire Protection 

Agency. Our branch’s purpose is for advertisement to raise awareness for fire safety. We were 

started in 2004 and have continued to grow since then. We have past experience working with 

high schools and universities such as Dover High School, Merrimack High School, and 

Plymouth State University. At these schools, we have produced successful fire safety 

campaigns for students living in college housing and have heard all good reviews. Our service is 

so valuable because it dramatically lowers the risk of fires occurring at the places we campaign 

at. We could potentially save an organization millions of dollars in property damage and also 

save someone’s life. Between the years 2011-2015 there was an annual average of 4,100 fires 

in a school facility which resulted in about 35 civilian injuries and $14 million in property 

damage. With our fire safety campaign, we will be able to decrease this number greatly over 

time. Having the masses educated in fire safety is priceless and we are the company that can 

get it done. 

 

 

 

 



The Problem 

The biggest problem we face is the undereducated students in fire safety. Schools have 

a hard time informing the students on how important fire safety is and the potential damage it 

could cause. We have noticed a trend in the schools that many students get in trouble with the 

fire safety team on campus for violating the rules. Their response is always that they didn’t know 

they were violating the rules because they were not informed beforehand. Our goal as a team is 

to inform these students beforehand the potential violations they could make so they know 

better from the start. We must make sure they are aware of the potential dangers that could be 

caused from the violations.  

 

Feasibility 

Our company, the Fire Extinguishers, is asking UNH for a fee of $6700 (cost broken 

down in “Cost Resources Required”) for our PSA campaign on fire safety in dorms. This cost 

may seem high and maybe not the best thing to spend money on at first however, as you look 

more into the topic, our asking price is very low and could save the university millions in the long 

run. Our service is very valuable to UNH because it is known that students are very uninformed 

when it comes to fire safety. Our job is to prevent a student from breaking a sprinkler head, 

overloading an outlet, or lighting candles in their room which could cause thousands of dollars in 

damage. This is easily possible for us with our attack plan. We will be creating a video that will 

be shown at the beginning of each semester by the RAs. Attendance will be taken to ensure 

everyone sees the video. We will also be creating posters that will be put throughout all 

residence halls and academic buildings to give everyone reminders of how important fire safety 

is. Lastly, we will be creating extremely fashionable T-shirts that will promote fire safety and will 

be given out to students at the school’s discretion.  



PSA Components 

Our PSA will have the following components: a video highlighting the most important 

factors that cause preventable dorm fires, a poster that will be hung in every dorm, and a t shirt 

that RA’s and student can wear that will provide even more of a reminder. 

We intend on showing the video to new students as they arrive for orientation. This will 

provide the best results because they will know ahead of time what actions they can do to 

prevent fires. This is not addressed directly currently so we believe that doing so will provide 

positive results. This is a short video so no one will get bored, and the graphics are entertaining 

and the information is concise, therefore making the video effective.  

The poster we will be hanging in dorms across the 

campus will have the highlighted factors from the video 

written out with the words “avoid these” above them. There 

will be minimal words used to allow the reader to focus in 

on the important details. This is intended on being 

something that people just walking by will be able to look 

over and understand what is being stated without truly 

reading it. This way there will be the constant reminder 

about fire safety. The poster will also not be the standard 

8.5” by 11” size paper. We are pushing for a larger paper 

that will grab peoples attention more. We are thinking more 

of an 11” by 17” size, something that is not too big, 

however larger than the rest of the paper up there so 

people will be drawn in more. This will be more effective at 

preventing fires before there is even a risk. 



 

The last part of our PSA is the t shirts. For these, we 

just want something basic. Just a quick reminder, no words, 

no bright colors or fancy design. We want to go with a plain 

white t shirt, with a fire crossed out on the front. We feel like 

this is the most effective route because there is no reason to 

add a lot of words. The crossed out fire is obvious what it 

means, and when we introduce the fire and then hang the 

posters up, we will be wearing the t shirts which will wrap everything together. And the students 

will see those t shirts and know exactly what it means, which is just another reminder of fire 

safety. 

 

Cost Resources Required 

We are asking the University of New Hampshire to fund this project. We believe that this 

is a worth while, one time payment because there are thousands of dorm room fires and that 

costs a lot of money to repair and reflects badly on the University. We have a price of $2,000 for 

the video, $500 for the posters, $200 for the t shirts and our charge for our time and labor will be 

$4,000 for the Fire Extinguishers.  

The video is $2,000 because we have to hire actors, rent equipment, hire editors and 

hire script writers. These all account for the $2,000. The posters are $500 because we are going 

to laminate them so that they do not get ruined and so they stick out more. This is a cost 

towards the total and once again we need to hire designers to actually design and format the 

poster. The t shirts cost $200 because we intend on using an online website and designing 

them ourselves because they are so basic. We found a website that will make t shirts for $15 



each so we decided on 100 t shirts then shipping added onto that is $200. Our rate of $4,000 is 

so we can pay ourselves, and everyone else we pull into the project to help us get it done and 

done well. The total cost of this project will be $6,700.  

 

Conclusion 

In conclusion, our service will be crucial to promoting fire safety and saving universities 

millions of dollars in the long run. UNH’s current fire safety plan is not detailed enough for 

making sure students and property is safe from fire. With our plan implemented at the beginning 

of the semester, we can insure that all students will be better informed on fire safety and there 

will be a lot lower risk of fires occurring. As the Fire Extinguishers, we can guarantee that UNH 

will be a lot safer from fire damages. 


